
Review Questions: Donald Gunn ‘s 12 Categories of Ads & 10 Ways to get Customers to Buy Now. 
 

KEY 
 
1. All ads may NOT fall into “exactly” one of Donald Gunn’s 12 Categories of advertisements, some may 
contain elements of 2 or more categories. 
 
2. An ad succeeds to the extent that it instills in the viewer discontent or dissatisfaction with his status 
quo (life without the advertised product). 
 
3. Very popular today, these ads take pop culture, twist them and put them into ads. These ads can be very 
funny, or not so much._Parody Ads (#12) 
 
4. In these ads, you convince people they want to be like Mike, but usually in more subtle ways. By showing 
the types of people that use the product (and, of course, their highly toned abs), people who want to be like 
them will buy the product. Associated User Imagery Ad (#10) 
 
5. This one is easy, think Geico Caveman, Budweiser lizards, or the Burger King, etc. Create a character and 
stick with it for a while as the character tells us about the product, usually using humor. 
 Ongoing Character Ad (#8)  
 
6. In this case, a presenter or talking head or person dressed as a researcher or some such will explain to 
you the benefits of the product. The Presenter Ad (#7) 
 
7. Understanding the 12 formats of advertisements serves as a weapon of defense for the consumer under 
assault from endless advertising messages. It's like learning how a magic trick works: Once the Secret is 
revealed, the trick loses all its power. 
 
8. These ads show you the product in action, like an infomercial, or the new iPhone ads, that show you the 
features of the product during the spot. The Demo Ad (#1) 
 
9. During this type of ad, you show how something is wrong with someone's life, and then show (or say) 
how your product fixes it. Show the Need (#2) 
 
10. In these ads, you specifically call out the problems with your competitors, either specifically or as a 
group.  Comparison Ad (#4) 
 
11. With any advertising materials, it's crucial that you get potential customers to act now. This is referred 
to as a “Call to Action” 
 
12. One good method to get customers to act now is to give a Deadline for ordering. 
 
13. One should avoid passive phrases in ad spots, like: “You know how to reach us,” or “Call whenever 
you're ready to order.” This low-key approach is NOT recommended for high sales success. 
 
14. Offering free supplies or accessories like a “free printer” with a computer purchase is a good strategy, 
and you should be sure to include a date on your offer. 
 
15. Included in the 10 “call to action” strategies discussed in this unit are: Advise of a Price Increase, Offer 
an Upgrade, and Establish a trial/Introductory Period. 


